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PERSONAL DETAILS

Gender: Male

Marital Status: Single

Race: Arab

Religion: Islam

Nationality: Iraqi

Health: Excellent

Hobby and Interest: Writing, Traveling, Camping, Books and Music
Communication skills: Excellent in Arabic and English, good in Malay and Chinese

WORKING EXPERIENCE

October 2016 — 2017: Lecturer at Al-Furat Al-Awsat University
October 2017 — 2018: Lecturer at Kufa University

Nov 2018 — current: Researcher at Universiti Teknologi Malaysia.

EDUCATION BACKGROUNDS

December 5, 2022--PhD in management (marketing) from Universiti Teknologi Malaysia (UTM)

26 December 2013 — 3 Jan 2015: Master of Business Administration (Marketing) university of kufa
CGPA: 77.05

Subject undertook: organizational behavior, Marketing Management, Research Method in Business,
Corporate Finance, Accounting for Business Decision, Human Capital Management, Strategic Management,
Operations Management.

June 2008 — December 2012: Bachelor Degree in Management

University of Kufa, Current CGPA: 85.5

Subject undertook: Marketing Research, Integrated Marketing Communication, Marketing Information
Systems, Consumer Behavior, Marketing Database, E-Marketing, Strategic Management, Consumer
Behavior, Statistics.

THESIS
October 2022: The Effect of Intrinsic and Extrinsic Motivations on Cyber-Market Mavenism's Information
Sharing Behavior.

September 2015: Magnetic Marketing as Mediator Variable between the Strategic Orientation and Customer
Loyalty.

October 2012: Technostrategic Management: A Holistic Review
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4" ASIA International Multidisciplinary Conference at Universiti Teknologi Malaysia, Johor Bahru,
Malaysia. Organized by Connecting ASIA In collaboration with Universiti Teknologi Malaysia 06-07 April
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OTHER SKILLS

» Statistical Package for Social Science (SPSS), SmartPLS (Partial Least Square), AMOS, R package
* BAAN, Windows 98 / 2000 / ME and XP, Microsoft Office

e academic YouTube channel

¢ Microsoft office, Nvivo, Mendeley, PLS analysis, VOSviower for bibliometric virtualization.

WEBINAR SERIES CONDUCTED WITH INTERNATIONAL STUDENT SOCIETY (ISS)/IRQA

e Bibliometric analysis using Scopus database (Jun 17, 2020)

e How to find a quality journal (July 17, 2020)

e Mendeley workshop (Aug 20, 2020)

e LinkedIn workshop (Sep 17, 2020)

e Strategies for writing literature review (Mar 20, 2021)

e How to write a research paper and thesis (Apr 20, 2021)

e Understanding research philosophy (Aug 10, 2021)

¢ The Biblioshiny App for Non-Coders | Bibliometrix R Package (Mar 20, 2022)



¢ Designing and validation of questionnaire (Apr 19, 2022)
e Research Data Management (May 29, 2022)

e L earn how to submit your paper (Jun 30, 2022)

e How to prepare your manuscript (Aug 21, 2022)

e How to Turn Your Thesis into an Article? (Sep 11, 2022)

YOUTUBE CHANNEL

https://www.youtube.com/channel/UCgZ6T1 GpP7uwTNLnMagfNfg
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